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LIVE Intended Impacts

e

Increase in visitor numbers
outside of the peak season

$

Greater awareness of and
engagement with local
natural and cultural
heritage

o<
Increase in the length of stay
and average spend of visitors

¥

New knowledge and skills
relating to natural and
cultural heritage; digital
marketing; co-promotion




IExperiences for the Off-Season Visitor:
Coastal Wildlife

Join us for the second event in
our Ambassador Series, looking
at coastal wildlife outdoor
experiences with zoologist
Linda Lyne and marine
biologist Christinat Winkler,
Knowledge Gatherers with the
LIVE Project

Wed 30th November 2022

Reenroe Cliff Path
10.30am - Ipm

[xperiences for the Curious Adventurer:
Active Learning

The curious visitor wants to engage with
the culture, heritage, and nature of their
destinations through outdoor adventures
or leaning experiences. Experiential
tourism can satisfy their curiosity and
provide a deeper connection to place

while supporting slower tourism.

Join us to discuss the potential for
experiential tourism on Iveragh. We will
hear success stories as well as discussing
how best to collaboratively promote these

experiences.

Thursday 26th January 2023
Skellig CRI, Cahersiveen Library

Historical figures, pioneers and places
in promoting tourism destinations

Thurs 8th December 2022
Cahersiveen Library
11.30am - IJpm

‘nees for the Curious
urer; Active Learning

ta Hote Victoria McCarthy - Clay to Stone: using
architecture to bulld a kingdom (Architecturc
inty Council)

Censervation Officer, Kerry €

Thursdgy Zéth Jaanry 2023 Aoibheann Lambe - Lady Albina
Skellig CRI, Cahersiveen Library Gobnalt N Bhruadair (Archaeol
11.30am - Ipm LIVE Project)

xarick

Jane Sheehan - The life and work of picneer
) P Marine

Building a cohort of ambassadors
who are active in promoting and
enhancing awareness of natural
and cultural heritage




Tourism on the LIyn Peninsula

= To explore current visitor patterns across time and
space.

@ * To identify how visitor flows can be managed more
sustainably by balancing visitor use concentration and
dispersal across communities and throughout the year.

» To develop ideas for regenerative tourism activities
based on best practice examples and L/VE experiences.

» To identify profitable sustainable and regenerative

tourism practices that appeal to both businesses and
visitors alike.

» To feed into a sustainable marketing strategy that
focusses on place identity (The Llyn Peninsula — A home
and a destination).

- To contribute to the development of a concept for
enhancing awareness of local natural and cultural
heritage as part of the visitor experience.



LIyn Peninsula
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Pen Llyn - Visitor Hotspots
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0%

Sustainable travel is important to me

Recent news about climate change have
influenced me to make more sustainable travel
choices

10%

20%

30%

| want to leave the places | visit better than when |
arrived

| choose to travel to a destination closer to home
to reduce my carbon footprint

There aren't enough sustainable travel options

| get annoyed if somewhere | visit prevents me
from being sustainable

40%

50%

60%

70%

80%

90% 100%




What does sustainability mean to you?

preserve/ protect/ keep/ maintain (for future generations)
balancing/respecting nature and the local environment
reduce/ minimise

low impact/ no damage

local

regenerate

respecting/ supporting livelihoods

balancing resident and visitor needs

resources

low impact tourism

world (give more than we take)

recycle

support local economy

0% 5% 10% 15% 20% 25% 30% 35% 40%  45%

50%




Regenerative tourism?

How did you help to improve the area during your last visit?

0 10 20 30 40

(6]
o

LOCAL (contribution to local economy)
Litter pick/ Beach cleans

Walk/ Minimise car use

Recycle/ Reuse

Speaking Welsh

Supporting local charities

Respect for/ help preserve landscape

Learning about local nature and culture

60



Cultural and natural regeneration

How would you like to contribute to the cultural preservation &
regeneration on a future visit?

oppoﬂ
local vsn unity
welsh | cuiture contrlb
iiiiiiil\
local |eip

preserv
donate e

How would you like to contribute to nature conservation & recovery
work on a future visit?

volunteering/

parking/ entry fees

donation

beach clean/ litter
pick respect nature

participation in | opento
opportuni-

local projects .




Reflections on regenerative tourism:
tourism businesses and organisations




@ Key Performance Indicators (KPIs)

Socio-cultural
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sl @ W Environmental
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Economic



Traditional Tourism KPlIs

Number of tourist arrivals

Visitor satisfaction

Economic value
Number of tourism businesses

Number of FT/PT jobs

Number of visitors to cultural
attractions

Waste production

Regenerative Tourism KPIs

% of residents benefitting from
tourism

Community satisfaction

Fair distribution of economic
benefits

Number of local stakeholders
involved

Job satisfaction and quality
employment

Number of visitors contributing
to environmental conservation
and restoration of the area

% of waste reused/recycled per
visitor and/or accommodation



@ Challenges and opportunities

Challenges:

Getting tourism stakeholders together.

Agreeing on SMART principles. B
Identifying profitable regenerative tourism .
practices that work for businesses and visitors 5
alike = RETHINK

Opportunities:

Using tourism as a force for good.

Redistributing resources to maximise benefits across
communities and throughout the year - better collaboration.

Focussing on uniqgueness of area to build a strong place identity.
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